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Keynote Speaker 
 

 
Oray B. Boston, Jr. 
General Manager, Johnson & Johnson * Merck Consumer Pharmaceuticals (JJMCP) 
Johnson & Johnson Consumer Companies  

 
 
 
 

Oray started his career with Johnson & Johnson and McNeil in 1990 in Round Rock, Texas, as a 
Manufacturing Supervisor.  From 1990 to 1994 he successfully completed multiple rotations as an Ops 
Associate.  In 1994, Oray was promoted to Planning Manager for the Contract Operations Division.  
Following his tenure in Contract Operations, Oray joined the Fort Washington Plant Leadership Team, 
where he was the Liquids Manufacturing Manager.   
 
After successful execution of the compliance, safety and cost turnaround, Oray decided to expand his 
business breath by moving over to the demand side of the business, where he became the Sales 
Business Development Manager for Eckerd’s, Publix’s and Winn Dixie.   
 
In 1999 Oray was promoted to the position of Manufacturing Plant Manager of our Las Piedras facility.  
Given the plant’s outstanding results under his leadership, Oray was named General Manager of 
McNeil Healthcare LLC Las Piedras in 2002.  In 2004 Oray returned to the demand side of the business, 
this time to Marketing, as the Specialty Franchise Director.  Combining his in-depth knowledge of both 
the supply and demand side of the business, Oray took on the start-up task to design and develop the 
Commercialization function for McNeil US, where he led a global OTC Commercialization function 
including Project Management, Portfolio and Pipeline Management, and Process Excellence.   
 
Most recently Oray was appointed General Manager of the Johnson & Johnson * Merck Consumer 
Pharmaceuticals Company (JJMCP). 
 
Oray earned his Bachelor of Science degree from University of Southwest Louisiana and Masters from 
the University of Pennsylvania. 
 
Oray and his wife, Jennifer, reside in Lower Gwynedd, Pennsylvania with their two children, Mara and 
Michael.   



Hot Topics Presenters – Session 1 
 

 

“Bertolli Pasta Sauce Pouch Case Study”      Connally 
Classroom 
Unilever           
 
Jorge Cardenas (’08) 
Associate Brand Manager, Ragu  
 
Packaging is sometimes a great way to innovate and standout on shelf.  However, when you are 
looking at innovation, you can't just innovate without taking into consideration the impact of the other 
5P's.  This case study will review the launch of the Bertolli Pouch. 
 

 
 

“Delivering Maximum Impact:  B2B, B2C” 
Eastman Chemical Company       Formica 
Classroom 
 
Cathy Dodd  
Senior Account Executive 
 

Come explore the differences between business-to-business and business-to-customer marketing, as it 
results in downstream impact.  Set yourself apart in the interview process and subsequent internship 
by understanding and incorporating these best practices from Eastman Chemical Company. 
 

 
 

“Concept Writing: Product Development Grounded in Consumer Insight” 
Heinz North America         Rand 
Classroom 
 
Robert Hoover (‘08) 
Associate Brand Manager, TGI Friday’s Snacks 
 
Delivering game-changing product innovation can be the greatest impact a marketer has on a brand.  
Concept writing is an early, instrumental stage of new product development that employs a diverse set 
of marketing skills.  As such, the objective of this discussion is not only to provide an overview of 
concept writing, but also to provide a glimpse into the skill set required to be a successful marketer. 



Hot Topic Presenters – Session 2 
 

 
“The Impact of Design & The Power of Great Packaging” 
Johnson & Johnson Consumer Companies     Connally 
Classroom 
 
Brian Lange (‘05) 
Brand Manager, Splenda 

Back by special demand! 

In a world where consumers face more and more choices, but feel increased pressure to make faster 
purchase decisions as their time becomes more valuable, manufacturers are in search of solutions to 
make their brands and products stand out among the clutter in store.   This engaging and interactive 
presentation will provide an in-depth look into the ways that manufacturers have tapped into 
innovative design trends and delivered compelling packaging innovations to drive brand growth. 

This will NOT be a 30-minute lecture -- be prepared for prizes, trivia, give-aways, and an exciting 
glimpse into one of the most exciting parts of a career in brand marketing. 

 
 

 “Prilosec OTC Franchise Feud” 
Procter & Gamble          Rand 
Classroom 
 
Robert Cleveland (’00) 
Brand Manager, Prilosec OTC  

Imagine market exclusive protection for 5 years. Then imagine losing it… during a recession. Come join 
us in a fun, interactive session to learn how to defend a CPG brand when the skies turn from blue to 
black… and there’s lightening on the horizon. 



2009 Duke MBA Marketing Symposium 
Panel Descriptions and Locations 

 
Brand/Product Management Panel 1      Connally Classroom 
 
Johnson & Johnson Consumer Companies - McNeil 
ü Ed Bernier (‘06), Associate Brand Manager 

 
Proctor & Gamble 
ü Su Balasubramanian (‘07), Assistant Brand Manager 

 
Frito-Lay 
ü Burke Rain, Associate Brand Manager (Session 1) 
ü Daniel McCaskey, Associate Brand Manager (Session 2) 

 
Kraft Foods 
ü Shivika Jamison (‘07), Senior Associate Brand Manager 

 
 
Brand/Product Management Panel 2     Rand Classroom 
 
Johnson & Johnson Consumer Companies  
ü Pia Kelly (‘06), Associate Brand Manager 

 
The Coca-Cola Company 
ü Stephen Seabolt (‘06), Associate Brand Manager 

 
Heinz North America 
ü Robert Hoover (’08), Associate Brand Manager 

 
Unilever 
ü Jorge Cardenas (‘08), Associate Brand Manager 

 
Beyond CPG Panel 1        Formica Classroom 
 
Darden Restaurants 
ü Tim Hartmann, Director of Brand  

 
Walmart 
ü Colleen Sheedy (‘09), Associate Marketing Manager  

 
Eastman Chemical Company 
ü Cathy Dodd, Senior Account Executive 



2009 Duke MBA Marketing Symposium 
Panel Descriptions and Locations, continued 

 
Beyond CPG Panel 2        Dansby Classroom 
 
American Express Company 
ü Joe Wold, Marketing Director 

 
DuPont 
ü Aditya Beri (‘06 ), Global Segment Manager (Session 1) 
ü Sally Harrison (’08), Market Development Specialist (Session 2)  

 
Dell 
ü Craig Friedman, Sr. Manager of Global Consumer Marketing Analytics (Session 1) 
ü Gerald Muller (’09), Marketing Programs Consultant (Session 2) 

 
 

Healthcare Panel        Saur Classroom 
 
Ethicon Endo-Surgery 
ü Jason Shields (‘05), Manager, Licensing & Acquisitions 
 

Amgen 
ü Ryan Metheny (‘07), Global Segment Manager 
 

Johnson & Johnson - Pharmaceuticals 
ü Anthony Fernandez, Product Director 
 

Eli Lilly and Company 
ü Vivek Sasikumar (’08), Associate Marketing Consultant (Session 1) 
ü Afia Owusu (’08), Associate Marketing Consultant (Session 2) 
 

Merck 
ü Andrea Ulrich (‘07), Marketing Management Associate (Session 1) 
ü Elizabeth Magner (’06), Associate Marketing Manager (Session 2) 

 
 
 



With sincere thanks to: 
 

Á Johnson & Johnson for Diamond Partnership of the Duke MBA Marketing Club for 
the 2009-2010 academic year 

Á American Express Company for nine consecutive years of partnership of the 
Marketing Symposium 

Á Procter & Gamble for over nine years of partnership of the Marketing Symposium 
Á Our Gold Sponsors: Eastman Chemical Company, Unilever, Heinz, Procter & 

Gamble, and Kraft  
Á Our Silver Sponsors: American Express, Walmart, DuPont, Dell, and Darden 

Restaurants 
Á Oray Boston for sharing his thoughts with the Duke Fuqua School of Business 
Á The Panelists and Hot Topic presenters for sharing their time and insights 
Á The Marketing Club cabinet for their help in organizing and facilitating sessions 
Á Mindy Shaltry, Allison Witt, and all Marketing Club volunteers who dedicated 

their time and energy to help make this event a success 
Á The Faculty and Staff at the Duke Fuqua School of Business for their support and 

help with logistics 
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Jenny Alley and Angelica Matthews 
2009 Duke MBA Marketing Symposium Co-Chairs 

 


